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3 Getting Started
0 Create new campaign

4 Enter Details

C t C = o Campaign name
rea e amp algn 9 Keywords

e Collaborate with

e Add creatives




NEXD Campaign Manager CREATE CAMPAIGN

Campaign management

My Campaigns —[—

Draft Waiting for traffic Live Finished sort by: | Latest C}_ Create new campaign

GETTING STARTED

€ CREATE NEW CAMPAIGN

Looks like you dont have any campaings yet.
Add some through here!




NEXD campaign Manager CREATE CAMPAIGN

Campaign management

My Campaigns -
Drat W g raffic VE Finished sort by: | Latest C} : ' Create new campaign
@ Draft
Example Campaign L e o
Keywords: @ Collaborate with: @
Summer  Nexd Demo Example ON
0 Livetags O Inactivetags 0 Drafts ENTER DETAILS Add creatives >

€ cAMPAIGN NAME

©) KEYWORDS

labels for filtering and searching -
e.g. brand name, month, vertical etc

€ COLLABORATE WITH

Enter names of other team members
so that they can also view and edit

@ ADD CREATIVES

Enter the campaign to add and
manage creatives




6 Create Placement
o Create placement

7 New Creative

e Platform

Add C re ative O Choose layout

8 Layout Gallery
o Layout name
9 Quick preview

e Use

9 Configure Placement

0 Layout overview
9 Change layout




NEXD campaign Manager - ADD CREATIVE

Example Campaign

Show: | All Sort: - Newest first Create placement

CREATE PLACEMENT

@) CREATE PLACEMENT

No Creatives or Placements
Add some herel




Example Campaign

Example Creative ;

Ad category:

Type:
Placement size (px):

Platform:

Content:

ADD CREATIVE

Show: | All “ort Newest first Create placement

NEW CREATIVE

© NAME

2 Mobile ad IE Desktop ad ‘ () Video ad ‘

€©) AD CATEGORY
The medium the ad is intended

@ for - mobile, desktop or video
Select type 9 TYPE

Infeed
@ The format type: -

| (for mobile in =
500 300 this case) Infeed, Infeed

Interstitital, o
@ |nterscro”er’ ITITEI'S‘[HIE]
Nane or Expandable

Interscroller

Learn about the types Expandable

O size

Placement size, in pixels (in this
case, 300x300). This refers to
the inventory size you’re buying

Choose Layout Add Creative from Library

(5 JIWNIZeT{VE OPTIONAL

Select the platform or DSP
where the campaign will run.
This is the platform where you
will run your Nexd creative.

@ cHOOsSE LavouT



https://support.nexd.com/en/articles/3524425-choosing-between-different-creative-types
https://support.nexd.com/en/articles/3524425-choosing-between-different-creative-types

ADD CREATIVE

Layout Gallery To the Creative Library ~ —

Placement

. | Infeed @ publisher.com

| Fullscreen 3D Cube (horizontal) 3D Prism (horizontal)

Function
4D cube layout features an interactive

L] G}"l’ﬂ cube. Dragging side to side rotates the
' | Touch cube in the desired direction, Dragging Blinds
feels very natural with precise finger In-Feed

| Gallery

tracking and no lag at all

LAYOUT GALLERY I Specs and examples
Booklet

@ LAYOUT NAME L PSD template .. -
Expandable Images [~

Expands card to show description,
options and links to documentation . STRG

€©) QUICK PREVIEW

Use your mouse to interact with
touch-based ads inside the preview
phone, or use the 3D phone

below to mimic user interaction

in a tilt-based ad

D cube (horizontal)

lllscreen |o| A

Carousel
e USE linds Swipe In-Feed [0] &3

o

Click to confirm the choice of layout REEEEENPS

Deck of cards
Bottom panorama splitscreen In-Eeed A

Fullscreen [~ @

Flip Book &> Preview &' Copy link ai; QRcode  Cancel m




ADD CREATIVE

Example Campaign

Show: | All Sort | Newest first : Create placement

Ad category: B Mobile ad ‘ L. Desktop ad ‘ ‘ [©) Video ad

CONFIGURE PLACEMENT

€@ LAYOUT OVERVIEW

‘ Description and links to
Type: Infeed | documentation

€ CHANGE LAYOUT

Placement size (px): 300 W 300 H
- Opens layout gallery
Platform: None
Content: 3D Cube (horizontal)
3D Cube gives you a smooth 4 sided cube, that could be
placed in feed
[_E] Specs and examples i_- Download PSD template Add Creative from Library [ Change layout ‘
Creative settings: High aspect ratio device Assets Additional assets Options Tracking
CTA bar
publisher com o
Front media
Video:

wd

Image:

Size:




Upload Assets

11 Upload Assets

o Drag and drop
e Upload dialog

9 Asset size

12 Scale and Crop
o Move and scale

13 Video Cropping
o Video background

14 Assets Tab
o Video asset options
e Additional assets

15 Additional Assets Tab
o Overlay logo
e Overlay CTA

9 Preview

16 Preview



Campaign Manager -

Example Campaign

Creative settings:

UPLOAD ASSETS

€@ DRAG AND DROP

Select the slot, then
drag and drop the asset
anywhere in the browser
window

€) UPLOAD DIALOG

Clicking on the upload
icon opens an upload
dialog with file browser

€ ASSET SIZE

The platform will show
the suggested asset size,
based on the placement
size you entered

JOOP! |

High aspect ratic gevice

publisher.com &7

SEE MORE

UPLOAD ASSETS

JL NN .

Assets

Optional

Sort: - Newest first

Additional assets Options

Front media
Video: :
Image: |

Size:

Left media
Video:
Image:

Size:

Rear media
Video:
Image:

Size: .—@

Right media
Video:
Image:

Size:

Video end card
Image:

Size:

Create placement

Tracking

3

-

—|

—|

-




12

Scale and crop

UPLOAD ASSETS

SCALE AND CROP

€ MOVE AND SCALE

If the asset doesn’t fit the
placement area, you can use
your mouse to drag and scale
the image.

©) T00LBAR

Use these icons to scale and
align the asset

€© sAvE

Click to save your edits

©

Cancel Save



K

UPLOAD ASSETS

Scale and crop

Video background

| | Color fill ;

VIDEO CROPPING

€ VIDEO BACKGROUND

For video assets, choose from
the background filler options

© TIMELINE
Trim and preview the video

€© sAvE

Click to save your edits

00:15:11
©

Cancel Save




Campaign Manager - UPLOAD ASSETS

Example Campaign

Creative settings: High aspect ratio device Assets Additional assets Options Tracking

publisher com ]
! Front media

Video:
Image:

Size:

Left media

Video:
Image:

Size:

FALL WENTER 2018/2020

Rear media
| Video:
Image:

ASSETS TAB

SEE MORE

Size:

@) VIDEO ASSET OPTIONS

€©) ADDITIONAL ASSETS

Upload CTA button and logo Right media T & [l

| Video:
Image:

Size:




Campaign Manager -

Example Campaign

Creative settings:

ADDITIONAL ASSETS TAB

@ OVERLAY LOGO

Logo will always be fixed to
the top layer and will not move
with the rest of the creative

€©) OVERLAY CTA

CTA assets behave exactly like
overlay logo

€ PREVIEW

Test how the ad looks and
behaves

High aspect ratio device

publisher.com &

FALL WENTER 20i8/2020

SEE MORE

UPLOAD ASSETS

]
o

="
L s TTLE
21 LAWY

Assets

JOOP!

Sort: - Newest first

Additional assets

Overlay Logo
Image:

Size:

Options

©

Create placement

Tracking

Overlay CTA
Image:

Size:

©

‘ Save



UPLOAD ASSETS

Quick preview

PREVIEW

o TEST SWIPE publisher.com

Use your mouse to interact
with the creative

© TESTTILT

€ COPY PREVIEW LINK

URL to preview site that you
can share with others

JOOP!
Download QR Code

@ OPEN IN PREVIEW SITE

New browser window that
goes to preview link

© QR copE

Scan with your phone to
preview the creative on
mobile

(6 JlelN=

Closes the preview popup

Mobile ad examples can be
displayed on both mobile
and desktop displays.
Desktop previews are best
viewed from the desktop.

3D Cube (horizontal) @ @ @
00

4D Cube gives you a smooth 4 sided cube, that could be

Copy preview link ‘ Open in preview site ‘ Done

placed In feeq




18 Options Tab
o Gesture hint

9 Sensitivity

Additional Options " gui

6 Asset-specific links
e Action on click/tap




Campaign Manager -

ADDITIONAL OPTIONS

Example Campaign

Creative settings:

High aspect ratio device

publisher,com &

="
I..'|'

]

Al

Assets

Additional assets

D
l -

Options Tracking

OPTIONS TAB

€ GESTURE HINT

This is the little icon
that is displayed on
top of the creative and
shows what kind of
interaction is expected

© sEnsITIVITY

Adjust how much interaction
(tilting, scratching, etc) is
required from the user

‘ Save




Campaign Manager - ADDITIONAL OPTIONS

Example Campaign
Show: | All Sortt - Newest first
Creative settings: High aspect ratio device Assets Additional assets Options Tracking
Global CTA and URL
_ TRACKING TAB
pubilisher com &
© GLoBAL URL
lobal URL @ Field for click trackers
LINK | htips.//www.example.com 9 GLOBAL PIXEL URL

Field for impression trackers

€ ASSET-SPECIFIC LINKS
In case of multi-asset templates,

each slide can have an
asset-specific tracker or link

Insert tracking pixel URL

~ Front media

FALL WENTER 20i8/2020

@ ACTION ON CLICK/TAP

In addition to a standard “Link”

click action (ie - directing users

SEE MORE to an external site), the click
. action can also initiate a call,
Left media CTA send a pre-defined SMS.

or direct the users to

@—~ LINK | https.//www.example.com

Insert tracking pixel URL

Rear media




Publish Creative

21 Verify

o Platform

© Global URL
€ Global pixel URL

22 Select
o Tick boxes

€ Publish

23 Generate Tags
o Download



Campaign Manager - PUBLISH CREATIVE

Example Campaign
Show: | All Sortt - Newest first
Placement size (px): 300 W 300
Platform: AppNexus ?
Content: 3D Cube (horizontal)

VERIFY

Before you publish the [E Specs and examples - Download PSD template Add Creative from Library Change layout
creatives, make sure you
have selected your desired
platform, and added all the
trackers.
High aspect ratio device Assets Additional assets Options Tracking

@ PLATFORM

€©) GLOBAL URL Global CTA and URL

“Global URL” is usually the ¢
Landing Page url where the

end-customer is sent to,
when they click” Global URL: @

T —
e GLOBAL PIXEL URL LNK | httpsz/www.example.com

“Pixel URL” is best known as P = —— vy o ooy
Impression Tracker URL or g : 2100al Fixel UkL. @

Ad Verification Tracker URL ) Insert tracking pixel URL
that is initiated on won bid ot & = Y

request.

= Front media




NEXD campaign Manager

Campaign

|

R

Example Creative
Last edit: 02.12.2019

Mobile + Expandable - 300x300

; Example Creative

Last edit: 02.12.2019

Mobile * Expandable * Fullscreen

SELECT

€@ 7K BOXES

Select all the creatives
you wish to publish

€ PuBLISH
Opens up a popup
where you can download

tags and packages for
selected creatives

PUBLISH CREATIVE

Publish

» Blinds

» 3D Cube (horizontal)

Newest first

Create placement

®;, Q Demo User @




23

PUBLISH CREATIVE

Tags published!

For each creative you made you will find an url that you can send to the channels. If we have already worked with the channel you can send the advertisement url

and let them know it's and advertisement running on Campaign Manager platform. They will use the script we have provided them. Also please provide the
channels with the impression tracking script and the landing page url if needed.

The links will be active in 5 minutes after publishing

Published tags: B

Download Tag
Example Creative

300 x 300 3D Cube (horizontal) T .
L

GENERATE TAGS @

€ pownLoAD

After the tags have Cancel
been generated,
you can download

them. They’ll also be
emailed to you

Learn more about setting up
Nexd tags from the Tag Manual:

Learn more about tracking:


http://www.nexd.com/downloads 
http://support.nexd.com/en/?q=tracking

Analytics

25 Campaign Overview

o Quick overview
e Hover on stats

9 Detailed overview

26 Creatives overview
o Quick overview

27 Details

28 Report
0 Select a creative

e Export campaign

29 Sections

o Summary

9 Performance data

9 Engagement rate
e Interaction timeline

e Events list



Campaign Manager SRS

Campaign management

My Campaigns —
Draft Waiting for traffic Live Finished sort by: | Latest @ G Earchn
= 120,000
Mobile Impressions
Example Campaign
e | | 1,250,000 Y
Last edit: 18.10.2019 1 Mobile 0Desktop 0 Video creatives = e )
Desktop Impressions
& 2,125,2334
~  Video ad Impressions Finished CAMPAIGN OVERVIEW
Example Campaign 310.22k 31.73% 0.87% Wl © QuICK OVERVIEW
| ast edit: 26.03.2019 2 Mobile 0Desktop 0 Video creatives Total Impressions Total Engagement Total CTR Quick overview of the
status and performance
of your whole campaign.

Totals and averages
from all creatives in the
campaign

€) HOVER ON STATS

Hovering over stats
displays totals and
averages for each
creative category

€ DETAILED OVERVIEW

Expands to show a more
detailed overview of the
status and performance
of your creatives




NEXD campaign Manager ANALYTICS ®, (Q Demo User @

Example Campaign

Publish Show: | All Sort | Newest first

LIVE
Demo Creative 174 94 @ 23 68° 350
Last edit: 02.03.2020 4,941 .00% 1.35% 4 |
Impressions Engagement CTR
Desktop * Infeed + 300x900 + Floating
Example Creative
Bl Lastedit: 02.12.2019 . | v

Mobile = Expandable * Fullscreen * 3D Cube (horizontal)

CREATIVES OVERVIEW
€ Quick OVERVIEW

Quick overview of the
status and performance
of your creative




NEXD campaign Manager ANALYTICS &, ( Demo User @

Campaign management

My Campaigns —l—

Draft Waiting for traffic Live Finished Sort by: | Latest C} Search Create new campaign

Example Campaign

i
_ast edit: 18.10.2019 1 Mobile 0 Deskiop 0 Video creatives
Finished
Demo Campaign £ T I < ) 2
Keywords: Collaborate with:
) = 120,000
Mabile Impressions DETAILS
1,250,000 @ ovERVIEW
Summer Nexd  Demo Example - = " KG ‘ET Bt ‘B .
Deskiop Impressions Overview of the status and
erformance of your creatives
. 2,1252334 p y
Video ad Impressions
@ € ANALYTICS
Creatives Total View a campaign’s analytics
310.22k 31.73% 0.87% and reports
2 Total Impressions Total Engagement Total CTR

0 Livetags 1 Inactivetags 0 Drafts | . : :




Analytics ANALYTICS

Example Placement (:20x320 0, adform)

Example Placement ;

Creative summary (@)

o Impressions v Engagement

§ YOP! — B e s
Filters AR N"‘? . 700000 REPORT BO%
= ' @) SELECT A CREATIVE
Date range: = 560000 43

27/06/2019 - 09/08/2019 \‘ | €) DATE RANGE

_ 0 420000 mpessions. 303,032 The default range is the period 48%
3 0.17% when the campaign has been live
g 0 =
280000 . Engagement 10.34% © roraLs 32
Calculate based on: 11.3 sec Main metrics - impressions, load
. 140000 rate, viewable impressions, CTR, 16%
= engagement, and dwell time
S | | | O GRAPHS
o o AS > You can change which metrics o
@ e ey Fs v are compared on the graph
3! N N
Export campaign ‘ L ‘ Totals @ e HOVER ON GRAPHS
o CTR B Hovering over any line will
2,173,845 Impressions Q) show detailed metrics for
that time period
iven date range 2,038,686 Loaded @ 60% @ EXPORT CAMPAIGN 2000
Open old analytics Downloads the whole report
94% Load rate 48% 1600
997,620 Viewable Impr. Q 36%
— N

h o i
waiinl AR S - ._-f-"'ﬂx_- -h"xh



Example Placement | 520:20, 0, Adform) A N A LYT I CS

Example Placement Creative summary O

o |mpressions Engagement

JOOP! m—

Filters

27/06/2019 - 09/08/2019

—

£
Calculate based on:

-

2,173,845 Impressions @

View preview %
Expon campaign o | Totals
' oo o Clicks

2,038,686 Loaded @

94% Load rate 43
597,620 viewable mpr @ - / - S ECTI o N S

Do e —— L © sumMARY

Open old analytics

N

13.16% 285,998

€©) PERFORMANCE DATA

2 12.4 sec

&)

€ ENGAGEMENT RATE

R T T Y B e @ @ INTERACTION TIMELINE

27.07.2019 21,7 4612 0.27% 11.74% 10.9 sec
26.07.2018 14,243 323 0.18% 11.41% 11.2 sec
25.07.2019 171418 41,803 0.17% 10.59% 12sec e EVENTS LIST
24.07.20n9 67,299 14,692 0.16% 9.72% 11.8 sec
23.07.2019 106,115 27.217 0.18% 11.64% 13.2 sec
22.07.2019 57,368 12,179 0.13% 12.69% 12.7 sec
21.07.2019 125725 24,334 0.15% 9.93% 11.6 sec

Engagement rate (D Interaction timeline & ._@

ok o e el I Learn more about Analytics:

SUPPORT.NEXD.COM/EN/?Q=ANATLYTICS

13.16%
° °
More information on
Touch 13.04% I I ° N
engagement calculations:
SUPPORT.NEXD.COM/EN/?Q=ENGAGEMENT
@ Dwell time Touch CTR o Hover

Events list (3 ] .—@

Category e Action . Count & Unigue count :

-] Seen Side_3 249,339 244375

] Seen Side_0 35,133 34,436

] Seen Side_2 12,664 12,380

-] Seen Side_5 4951 4,845

B Seen Side_1 4,627 4,535

] Seen Side 7 7 : 7

-] Seen Side_6 2179 2,147



http://support.nexd.com/en/?q=anatlytics 
http://support.nexd.com/en/?q=engagement

amaze your audience

If you need any help, feel free to reach out by using
the in the bottom right-hand corner of the

website, or send an email to

Here’s an overview of our customer service process:

Visit our support site:

Learn more about Analytics:

More information on
engagement calculations:

Learn more about setting up
Nexd tags from the Tag Manual:

Learn more about tracking:


http://support.nexd.com/en/?q=anatlytics 
http://support.nexd.com/en/?q=engagement
http://www.nexd.com/downloads 
http://support.nexd.com/en/?q=tracking
http://support.nexd.com/en/?q=anatlytics 
https://support.nexd.com/en/articles/2111540-contacting-nexd-for-support
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