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Create Campaign

3	 Getting Started
1 	 Create new campaign

4	 Enter Details
1 	 Campaign name

2 	 Keywords  OPTIONAL 

3 	 Collaborate with  OPTIONAL 

4 	 Add creatives
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GETTING STARTED

1 	CREATE NEW CAMPAIGN
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ENTER DETAILS

1 	CAMPAIGN NAME

2 	KEYWORDS  OPTIONAL 

labels for filtering and searching – 
e.g. brand name, month, vertical etc

3 	COLLABORATE WITH  OPTIONAL 

Enter names of other team members 
so that they can also view and edit

4 	ADD CREATIVES
Enter the campaign to add and 
manage creatives
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Add Creative

6	 Create Placement
1 	 Create placement

7	 New Creative
1 	 Name

2 	 Ad category

3 	 Type

4 	 Size

5 	 Platform  OPTIONAL  

6 	 Choose layout

8	 Layout Gallery
1 	 Layout name

2 	 Quick preview

3 	 Use

9	 Configure Placement
1 	 Layout overview

2 	 Change layout  OPTIONAL 

5



CREATE PLACEMENT

1 	CREATE PLACEMENT

1
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NEW CREATIVE

1 	NAME

2 	AD CATEGORY
The medium the ad is intended 
for - mobile, desktop or video

3 	TYPE
The format type:  
(for mobile in  
this case) Infeed,  
Interstitital,  
Interscroller,  
or Expandable

Learn about the types

4 	SIZE
Placement size, in pixels (in this 
case, 300x300). This refers to 
the inventory size you’re buying

5 	PLATFORM  OPTIONAL  
Select the platform or DSP 
where the campaign will run. 
This is the platform where you 
will run your Nexd creative.

6 	CHOOSE LAYOUT
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https://support.nexd.com/en/articles/3524425-choosing-between-different-creative-types
https://support.nexd.com/en/articles/3524425-choosing-between-different-creative-types
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LAYOUT GALLERY

1 	LAYOUT NAME
Expands card to show description, 
options and links to documentation

2 	QUICK PREVIEW
Use your mouse to interact with 
touch-based ads inside the preview 
phone, or use the 3D phone  
below to mimic user interaction  
in a tilt-based ad

3 	USE
Click to confirm the choice of layout
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CONFIGURE PLACEMENT

1 	LAYOUT OVERVIEW
Description and links to 
documentation

2 	CHANGE LAYOUT  OPTIONAL 

Opens layout gallery

1 2
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Upload Assets

11	 Upload Assets
1 	 Drag and drop

2 	 Upload dialog

3 	 Asset size

12	 Scale and Crop
1 	 Move and scale

2 	 Toolbar

3 	 Save

13	 Video Cropping
1 	 Video background

2 	 Timeline

3 	 Save

14	 Assets Tab
1 	 Video asset options

2 	 Additional assets

15	 Additional Assets Tab
1 	 Overlay logo  OPTIONAL 

2 	 Overlay CTA  OPTIONAL 

3 	 Preview

16	 Preview 
1 	 Test swipe

2 	 Test tilt

3 	 Copy preview link

4 	 Open in preview site

5 	 QR code 

6 	 Done
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UPLOAD ASSETS

1 	DRAG AND DROP
Select the slot, then 
drag and drop the asset 
anywhere in the browser 
window

2 	UPLOAD DIALOG
Clicking on the upload 
icon opens an upload 
dialog with file browser

3 	ASSET SIZE
The platform will show  
the suggested asset size, 
based on the placement  
size you entered

3
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SCALE AND CROP

1 	MOVE AND SCALE
If the asset doesn’t fit the 
placement area, you can use 
your mouse to drag and scale 
the image.

2 	TOOLBAR
Use these icons to scale and 
align the asset

3 	SAVE
Click to save your edits

12

Upload Assets



2

3

1

VIDEO CROPPING

1 	VIDEO BACKGROUND
For video assets, choose from 
the background filler options

2 	TIMELINE
Trim and preview the video

3 	SAVE
Click to save your edits
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ASSETS TAB

1 	VIDEO ASSET OPTIONS

2 	ADDITIONAL ASSETS
Upload CTA button and logo
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ADDITIONAL ASSETS TAB

1 	OVERLAY LOGO  OPTIONAL 

Logo will always be fixed to 
the top layer and will not move 
with the rest of the creative

2 	OVERLAY CTA  OPTIONAL 

CTA assets behave exactly like 
overlay logo

3 	PREVIEW
Test how the ad looks and 
behaves      
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PREVIEW 

1 	TEST SWIPE
Use your mouse to interact 
with the creative

2 	TEST TILT

3 	COPY PREVIEW LINK
URL to preview site that you 
can share with others

4 	OPEN IN PREVIEW SITE
New browser window that 
goes to preview link

5 	QR CODE 
Scan with your phone to 
preview the creative on 
mobile

6 	DONE
Closes the preview popup

Mobile ad examples can be 
displayed on both mobile 
and desktop displays.
Desktop previews are best 
viewed from the desktop.
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Additional Options

18	 Options Tab
1 	 Gesture hint

2 	 Sensitivity

19	 Tracking Tab
1 	 Global URL

2 	 Global pixel URL

3 	 Asset-specific links

4 	 Action on click/tap

17



1

2

OPTIONS TAB

1 	GESTURE HINT
This is the little icon  
that is displayed on  
top of the creative and 
shows what kind of 
interaction is expected

2 	SENSITIVITY
Adjust how much interaction 
(tilting, scratching, etc) is 
required from the user
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TRACKING TAB

1 	GLOBAL URL
Field for click trackers

2 	GLOBAL PIXEL URL
Field for impression trackers

3 	ASSET-SPECIFIC LINKS
In case of multi-asset templates, 
each slide can have an  
asset-specific tracker or link

4 	ACTION ON CLICK/TAP
In addition to a standard “Link” 
click action (ie - directing users 
to an external site), the click 
action can also initiate a call, 
send a pre-defined SMS, 
or direct the users to 
a map
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Publish Creative

21	 Verify
1 	 Platform

2 	 Global URL

3 	 Global pixel URL

22	 Select
1 	 Tick boxes

2 	 Publish

23	 Generate Tags
1 	 Download
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VERIFY

Before you publish the 
creatives, make sure you 
have selected your desired 
platform, and added all the 
trackers.

1 	PLATFORM

2 	GLOBAL URL
“Global URL” is usually the 
Landing Page url where the 
end-customer is sent to, 
when they click”

3 	GLOBAL PIXEL URL
“Pixel URL” is best known as 
Impression Tracker URL or 
Ad Verification Tracker URL 
that is initiated on won bid 
request.
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SELECT

1 	TICK BOXES
Select all the creatives 
you wish to publish

2 	PUBLISH
Opens up a popup 
where you can download 
tags and packages for 
selected creatives
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1GENERATE TAGS

1 	DOWNLOAD
After the tags have 
been generated, 
you can download 
them. They’ll also be 
emailed to you

Learn more about setting up  
Nexd tags from the Tag Manual:
WWW.NEXD.COM/DOWNLOADS

Learn more about tracking:
SUPPORT.NEXD.COM/EN/?Q=TRACKING
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http://www.nexd.com/downloads 
http://support.nexd.com/en/?q=tracking


Analytics

25	 Campaign Overview
1 	 Quick overview

2 	 Hover on stats

3 	 Detailed overview

26	 Creatives overview
1 	 Quick overview

27	 Details
1 	 Overview

2 	 Analytics

28	 Report
1 	 Select a creative

2 	 Date range

3 	 Totals

4 	 Graphs

5 	 Hover on graphs

6 	 Export campaign

29	 Sections
1 	 Summary

2 	 Performance data

3 	 Engagement rate

4 	 Interaction timeline

5 	 Events list
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CAMPAIGN OVERVIEW

1 	QUICK OVERVIEW
Quick overview of the 
status and performance 
of your whole campaign. 
Totals and averages 
from all creatives in the 
campaign

2 	HOVER ON STATS
Hovering over stats 
displays totals and 
averages for each 
creative category

3 	DETAILED OVERVIEW
Expands to show a more 
detailed overview of the 
status and performance 
of your creatives
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CREATIVES OVERVIEW

1 	QUICK OVERVIEW
Quick overview of the 
status and performance 
of your creative
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DETAILS

1 	OVERVIEW
Overview of the status and 
performance of your creatives

2 	ANALYTICS
View a campaign’s analytics 
and reports
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REPORT

1 	SELECT A CREATIVE

2 	DATE RANGE
The default range is the period 
when the campaign has been live

3 	TOTALS
Main metrics – impressions, load 
rate, viewable impressions, CTR, 
engagement, and dwell time

4 	GRAPHS
You can change which metrics  
are compared on the graph

5 	HOVER ON GRAPHS
Hovering over any line will  
show detailed metrics for  
that time period

6 	EXPORT CAMPAIGN
Downloads the whole report
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SECTIONS

1 	SUMMARY

2 	PERFORMANCE DATA

3 	ENGAGEMENT RATE

4 	 INTERACTION TIMELINE

5 	EVENTS LIST

1

2

4

5

3 Learn more about Analytics:
SUPPORT.NEXD.COM/EN/?Q=ANATLYTICS

More information on  
engagement calculations:
SUPPORT.NEXD.COM/EN/?Q=ENGAGEMENT
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http://support.nexd.com/en/?q=anatlytics 
http://support.nexd.com/en/?q=engagement


Learn more about Analytics:
SUPPORT.NEXD.COM/EN/?Q=ANATLYTICS

More information on  
engagement calculations:
SUPPORT.NEXD.COM/EN/?Q=ENGAGEMENT

Learn more about setting up  
Nexd tags from the Tag Manual:
WWW.NEXD.COM/DOWNLOADS

Learn more about tracking:
SUPPORT.NEXD.COM/EN/?Q=TRACKING

Visit our support site:
SUPPORT.NEXD.COM

Here’s an overview of our customer service process: 
SUPPORT.NEXD.COM/USING-NEXD-CAMPAIGN-MANAGER/ACCOUNT-BASICS/CONTACTING-NEXD-FOR-SUPPORT

If you need any help, feel free to reach out by using 
the Chat icon in the bottom right-hand corner of the 
website, or send an email to support@nexd.com
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http://support.nexd.com/en/?q=anatlytics 
http://support.nexd.com/en/?q=engagement
http://www.nexd.com/downloads 
http://support.nexd.com/en/?q=tracking
http://support.nexd.com/en/?q=anatlytics 
https://support.nexd.com/en/articles/2111540-contacting-nexd-for-support
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